This paper was based on a total of 3873 studies on corporate social responsibility which were included in China National Knowledge Infrastructure (CNKI) from 2008 to 2017 as data source, using the latest version of Citespace software to analyse the author and co-author network, the institutional co-authored network, and the keywords co-existing network in the field of domestic corporate social responsibility and displayed in the form of knowledge map, aiming at analyzing the research hotspot and frontier trends of domestic corporate social responsibility. The results show that: First, the hotspot and frontier of domestic corporate social responsibility research can be summarized as stakeholders, financial performance, political relevance and social responsibility information disclosure; Second, the network structure of the authors and agencies in domestic corporate social responsibility is loosely structured; the relationship is not close enough and the cooperation degree is low, which restricts the research progress of domestic corporate social responsibility. Through the analysis of the knowledge map in the field of domestic corporate social responsibility, it will provide valuable reference for future research in this field.
concept of corporate social responsibility was put forward; it believes that corporate social responsibility is not only for maximizing profits, but also for moral considerations. Social benefits are much higher than corporate profits. Davis holds that corporate social responsibility refers to decisions and actions of businessmen that at least partially exceed the direct economic or technological interests of the business [1] . With the development of reform and opening up and the development of the socialist market economy, the research on corporate social responsibility in the domestic academic circles began to rise and flourished. In recent years, the incident of "one hundred and seventy thousand flat rice seeping pit" in Hebei, the Apple Corp "sweatshop" event and the "explosion" event in
Tianjin port have not only caused great public opinion in the community, but also brought the research of corporate social responsibility to the climax in the academic circle. Youli and Wang Jinshun believe that corporate social responsibility is the legal and moral responsibility that enterprises must undertake for their own and social development. On the one hand, enterprises need to create profits to ensure the integrity and continuous appreciation of state-owned assets and to provide more employment opportunities for the community. On the other hand, enterprises need to be responsible for all their actions and their consequences [2] . Recently, Alibaba founder Ma Yun in Hangzhou 2017 Yunqi conference also said that if Alibaba has gone, he hopes to leave three things to the world: First, there should be a research institute leaving the technology left;
Second is to establish a lakeside university to leave the business wisdom; Third is to establish a public welfare foundation and leave behind social responsibility.
We can see that the research of corporate social responsibility has a very important social value. After nearly 50 years of development, China has made a wealth of academic research achievements in corporate social responsibility; in the case of increasing number of documents, interdisciplinary integration of multidisciplinary and the continuous enrichment of research methods, simply combing and summarizing the theoretical deduction and qualitative research of previous research results, the conclusions are not only incomplete, but also inevitably have subjective randomness. The traditional methods of literature review are no longer applicable. In order to overcome these defects and deepen the understanding of this field, more and more scholars have used the knowledge mapping method of scientific literature to study it. This method has become the mainstream of literature measurement in the field of management and economics [3] .
On the basis of systematic integration of the research literature on corporate social responsibility, this paper uses quantitative analysis and visualization software Citespace V to analyze the co-author network, organization network and key word co existing network in the field of domestic enterprises social responsibility, then display it in the form of visual knowledge map. Trying to sum up the hot topics in the field of corporate social responsibility, further reveals the development trend of corporate social responsibility research in China, with a Open Journal of Business and Management corporate social responsibility literature. From this, we can known that the top of the list is Tian Hong (eighteen) from the Jilin University School of business, Zhou Zucheng (seventeen) from the Shanghai Jiao Tong University school of economic and management, Xin Jie (seventeen) from the Shandong University school of management, and Xiao Hongjun (seventeen) from the Chinese Academy of Social Sciences institute of industrial economics. They constitute the backbone of the research in the field of domestic corporate social responsibility, which have an important impact on the research in this field, but there are more nodes in the network but fewer connections and the cooperative network density of the authors is only 0.0015. It shows that the degree of cooperation among the domestic enterprise social responsibility researchers is low, the network structure is relatively scattered and has not formed a certain scale, which will affect the research on the social responsibility of domestic enterprises to a certain extent.
Core Organization Analysis
To analyze the research institutions in the field of social responsibility in domestic enterprises, we can find out the core forces to promote the research in this field from the institutional level, and help the researchers to find the benchmarks and the gap [3] . Running Citespace V software, in addition to the node type to select "Institution", the rest of the parameter settings are consistent with the front, and obtain a common network containing 381 nodes and 162 links. Table 2 lists the top ten research institutions in the domestic corporate social 
Analysis of the Forefront of Domestic CSR Research

Hot Cluster Analysis of Domestic CSR Research
The key words in literature usually extract and generalize the core content of the whole article. The analysis of the co-occurrence relationship and its intensity of key words in a research field can help us to identify the research hotspots and frontiers in this field [4] . Run Citespace V software, except the node type is changed to select "Keyword", the remaining parameters are consistent with the previous ones.
Since the retrieval of literature is based on "corporate social responsibility", the highest frequency of the key word "corporate social responsibility" is hidden in order to get the best results of the knowledge atlas. Then get the knowledge map of domestic corporate social responsibility keywords. On this basis, according to the co-occurrence relationship between keywords and their intensity, used LLR clustering algorithm to cluster, finally get the domestic corporate social responsibility keywords LLR clustering knowledge map. Combining frequency and Silhouette value used to measure the internal homogeneity of clusters [4] , five main clusters are selected (see Table 3 ). These clusters have high frequency and high internal homogeneity, so they can reflect the hot spot of CSR research in China. In the first stage, the keywords of the research on CSR in China are stakeholders, harmonious society, information disclosure, financial performance, and social responsibility report. This phenomenon is mainly derived from the establishment of the concept of social responsibility in modern enterprises. In order to achieve the purpose of improving financial performance, enterprises have gradually changed to satisfy the interest demands of stakeholders instead of passively bear economic responsibility and legal responsibility. At the same time, this phenomenon is also influenced by the "social responsibility management system of Chinese textile enterprises" published in 2005 and "the guidance of social responsibility of listed companies" issued by the 2006 Shenzhen Stock Exchange. Most of these documents suggest that the company should take responsibility for its stakeholders, the environment, the state and the society, and encourage the public companies to establish a social responsibility disclosure system. From 2013 to 2017, the research on political connection, institutional environment, institutional pressure, property right nature and earnings management has gradually become a new research hotspot. This stage is mainly influenced by China's transition period, and the relationship occupies a dominant position in the social structure. Because the government has the core resources that the enterprise must depend on, the enterprise will invest some resources in the system environment and fit in with it (fulfill the corporate social responsibility, etc.) to get the government's support. At the same time, the different property rights of state-owned enterprises and private enterprises will also affect their political relations. The state-owned listed companies can obtain more long-term debt financing and financial subsidies than private listed companies [5] . In a comprehensive view, the focus of research in the field of corporate social responsibility is changing, and it is gradually changing from whether the enterprise should fulfill the social responsibility to how to better and more accurately perform the social responsibility, in order to achieve maximum good at the same time and avoid negative effects.
Dynamic Analysis of Domestic CSR Research Frontier
Research frontiers are defined as a new, transient concept and potential research questions [6] . Analyzing the research frontier of CSR can better grasp the development trend and future direction of CSR, and the keywords with higher frequency of mutation are suitable for research frontiers [7] . Therefore, in this paper, we use Burst Term to detect mutant words, select nodes with frequent Top N = 50, and slice them yearly. Finally get ten main mutational words, as shown, in Table 4 . Table 4 , we can see that the 10 mutational words are harmonious society, financial performance, political connection, social responsibility information, social responsibility information disclosure, property rights, financial crisis stakeholder theory, business ethics and corporate reputation. Among them, financial performance, social responsibility information and corporate reputation are relatively early and long lasting. They constitute an important part of the preliminary research on CSR of domestic enterprises in the past ten years. The political connection, social responsibility information disclosure and property right nature not only have a higher Burst intensity, but also the mutation time is generally late. They are the research topic of domestic corporate social responsibility research.
Main Research Hot Spots and Frontier Analysis
On the basis of keyword cluster analysis, time zone analysis and Burst detection, the main research hot spots and frontiers in the field of domestic corporate social responsibility can be summarized as four aspects: stakeholder, financial performance, political connection and social responsibility information disclosure.
Around these four aspects, domestic scholars have carried out a lot of research and achieved fruitful research results.
1) Stakeholder
Since 1984 Freeman defines stakeholders as "all the individuals and groups that can affect an organization's goals or are affected by an organizational goal undertaking economic responsibility for shareholders [10] .
Second is to explore the dynamic mechanism of corporate social responsibility from the perspective of stakeholders. Pressure from stakeholders and institutional pressure will encourage enterprises to undertake social responsibility passively [11] . At the same time, for the reason that enterprises can create value for themselves by assuming social responsibility, they will also take the initiative to fulfill their responsibilities to different stakeholders. For example, corporate accountability to employees and customers can significantly improve employee task performance and reduce employee turnover, thereby increasing value [12] ; enterprises fulfilling their responsibilities to suppliers can reduce procurement costs, ensure procurement quality and delivery timeliness, thereby reducing operational risks and creating value for enterprises [13] ; enterprises bear the responsibility to the government can reduce the cost of illegal activities, foster a good external environment, thereby reducing operational risks and creating value for enterprises [14] .
The three is to explain how an enterprise should undertake social responsibility from the perspective of stakeholders. Zhang Zhaoguo believes that with the development of corporate social responsibility, strategic management of enterprises should be transformed from strategic management based on "shareholders first" into strategic management based on social responsibility [10] . It will help to match the social responsibility activities of enterprises with the core strategy of enterprises, so as to create value for society and economic value for themselves. By comparing the characteristics of the social responsibility behavior of different types of enterprises, Gui Wenjuan believes that the integration of CSR and the core strategy of the enterprise can promote the enterprise to identify the opportunities, focus on the investment innovation and the long-term competitiveness, and create the shared value of the enterprise and the society [15] .
2) Financial performance
In recent years, because corporate behavior ultimately reflects corporate fi-Open Journal of Business and Management sponsibility is in the current period, the lower the value of the enterprise, the profitability of the ST companies in the previous year of the financial situation or other abnormal conditions are significantly negatively related to the corporate social responsibility [20] . There are also studies showing that the relationship between corporate social responsibility and financial performance will be affected by the period, although the impact of corporate social responsibility on the current financial performance is negative, but in the long run, the corporate performance of social responsibility has a positive impact on its financial per-
Three is not related. In addition to the above two relationships, some results
show that there is an unrelated relationship between corporate performance of social responsibility and corporate financial performance, that is, the performance of corporate social responsibility will neither improve nor reduce the financial performance of the enterprise. On the basis of the integration of social capital theory, Shi Junwei has carried out an empirical test on the survey data of 151 Chinese enterprises. The results show that there is no correlation between corporate social responsibility and economic performance [22] . Chen Xujiang based on stakeholder theory examines the impact of social responsibility on financial performance in China's state-owned and private listed companies. The results show that the comprehensive social responsibility has no significant im-Open Journal of Business and Management pact on financial performance (accounting performance and market performance) [23] .
3) Political connection
The so-called political connection means that the enterprise establishes a good relationship with the government through various ways [24] , and the political connection is different from the political intervention and corruption and bribery. It is legal on the legal level and can bring such positive effects as financing convenience, preferential tax rate and government assistance to enterprises under the backwardness of the system. But at the same time, it may bring negative effects to the whole society, such as distorting market resource allocation mechanism and increasing official corruption [25] . Because our country is still in the transition period, the market economy system is not perfect, the government has the core resources that the enterprise must depend on, so the enterprise will invest some resources in the system environment and fit in with it (fulfill the corporate social responsibility) to get the support of the government. From the perspective of the strategic use of social responsibility of private enterprises, Li
Shu has proved that the implementation of corporate social responsibility can help enterprises establish political connections [26] . But at present, more research in China takes the political connection as a predominant factor to analyze the relationship with the enterprise to fulfill the social responsibility. is not significant [24] .
4) Information disclosure of social responsibility
Since the self-regulation department issued a series of policies that require related companies to disclose corporate social responsibility information, the number of corporate disclosure of social responsibility reports has increased ra- The two is to study the value of corporate social responsibility information disclosure. This study focuses on the disclosure of social responsibility information can reduce information asymmetry, which will bring benefits such as re- 
Summary
Through the analysis of the research power of CSR in China, it is found that there is cooperation between scholars and institutions, but the intensity is not enough, it has affected the research progress of domestic corporate social responsibility to a certain extent. The main research hotspots in the field of corporate social responsibility in China can be summarized as stakeholders, financial performance, political connections and disclosure of social responsibility information. They also represent the future research direction.
Conclusions
This paper took 3873 articles in the field of corporate social responsibility, which Open Journal of Business and Management Secondly, through the keyword LLR clustering, the hot evolution time zone map and the Burst detection and analysis, the hot and front of the domestic enterprise social responsibility research is clarified, which are mainly summarized as stakeholder, financial performance, political connection and social responsibility information disclosure. In the stakeholders, domestic research mainly defines corporate social responsibility from the perspective of stakeholders, discusses the dynamic mechanism of corporate social responsibility, and explains how the enterprise should bear social responsibility. In terms of financial performance, domestic research mainly studies the relationship between financial performance and corporate social responsibility, which is mainly divided into three types: positive correlation, negative correlation and non correlation. In the political connection, the domestic research is mainly to analyze it as a predominant factor, which is also related to the social development stage of our country.
In the aspect of social responsibility information disclosure, domestic research is mainly carried out from the motivation of corporate disclosure of social respon-
